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* The informationin this document is based on questionnaires from exhibitors and records of the entry/exit system. Anyforward-looking statements

orinformation regarding the art market or other future events contained in the comments or other materials may contain uncertainties. Please be

aware of this. . . . .
©Daido Moriyama Photo Foundation, Courtesy of Akio Nagasawa Gallery
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The largest art fair in Japan, Art Fair Tokyo, which was first held in 2005
and has been a driving force in the Japanese art market since its inception,
attracted 139 leading/noteworthy galleries from 34 cities in Japan and
abroad. The fair was held at the Tokyo International Forum from March 6
to 9, 2012, and welcomed a total of more than 50,000 visitors, more than
last year on the first day, and closed with a strong sales record.

This year, in addition to the photography that has been the main visual
element of the fair since last year, two new sections were added: the Films
section, which is an attempt to bring video works into the mainstream of
the Japanese art market, and the Encounters section, which introduces
mid-career artists who are trying to break out into the world market. With
the addition of these two new sections, ART FAIR TOKYO will further
expand and aim to internationalize the Japanese art scene with a focus on

Tokyo.

We are deeply grateful to our galleries, artists, patrons, institutional
partners, and cultural partners for making this the largest show of its kind
in the Japanese capital, Tokyo. Japan is a country with a long tradition of
culture and cultural integration, and is also a repository of culture that
continues to incorporate and preserve the influx of culture from abroad.
We will present new artists and values to the world art market, and drive
the further internationalization of the Japanese art market while
connecting the local and the global.

Kiichi Kitajima
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Dates : Friday, March 7, 2025 - Sunday, March 9, 2025

Venue : Tokyo International Forum, B2F Hall E / B1F Lobby Gallery

Organizer : aTokyo Co., Ltd. Under the auspices of : Ministry of Foreign Affairs of Japan, Agency for Cultural Affairs, Embassy
of the United States of America, Embassy of Canada in Japan, Embassy of Hungary / Liszt Hungarian Cultural Center, Embassy
of Mexico in Japan, British Council, Embassy of the Kingdom of Belgium in Japan, Embassy of the Republic of Singapore,
Embassy of the Republic of Korea / Korean Cultural Center, Embassy of Malaysia in Japan, Embassy of Portugal in Japan,
Embassy of the Republic of the Philippines, Embassy of Sweden in Japan, Embassy of Ireland, Embassy of Italy in Japan, Embassy
of Brazil / Instituto Guimaries Rosa, Embassy of Spain in Japan,, Embassy of the Federal Republic of Germany, Embassy of the
Czech Republic in Japan, Embassy of Greece in Japan, Ambassade de France / Institut frangais du Japon

Cooperating Art Museums: The National Art Center, Tokyo, Tokyo Metropolitan Teien Art Museum, Mitsubishi Ichigokan Art
Museum

Special Cooperating Museums: Museum of Contemporary Art Tokyo, Mori Art Museum, SOMPO Museum of Art, Pola Museum
of Art, Tokyo Opera City Gallery, Toguri Museum of Art, WHAT MUSEUM, National Museum of Modern Art, Tokyo, Tokyo
Metropolitan Art Museum, Ueno Royal Museum

Media partner : Nikkei, ARTnews JAPAN, Bijutsu Techo

Partner Hotel : SHIROIYA HOTEL

Partner : Sumitomo Mitsui Trust Bank, Limited, Tokyo Tatemono Co., Ltd., FITBOX
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Visitors 50,885
Exhibitors 139

Sales  Approximately 28.6 billion
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Sales
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Growth in sales 3.28B
over the past 20 vears.
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estimated based on exhibitor surveys.

Market brief
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According to the 2025 edition of “The Art Basel and UBS Global Art Market Report,” the global art market declined 12% in 2024, the second
consecutive year of decline. On the other hand, the number of transactions increased by 3%, making it a year in which the average unit price of
works bought and sold declined.

With the U.S. dollar driving interest rates up significantly after 2023, it is inevitable that art, an asset with no cash flow, will underperform, but
given that stocks, real estate, and gold, also with no cash flow, remain at high levels, this stagnation is not surprising in an inflationary economy.
This stagnation is not enough in an economy where inflation is on the rise. By country, the decline in China, including Hong Kong, is
conspicuous.

Looking at individual artists, René Magritte was the highest-priced work at auction in 2024, and Yayoi Kusama ranked fourth in terms of annual
sales, a rather surprising result considering the order of artists 20 years ago. The result is that the selection of artists has been progressing.
Several long-running fairs also came to an end, and the selection of artists also progressed. In terms of genres, the most notable topic was the
strong sales of prints, which quadrupled in number compared to 10 years ago, with ukiyo-e at the center of this trend.

Looking at this year's ART FAIR TOKYO, the number of sales and purchases declined, but the results were minor compared to global trends.
Similar to the global trend, sales of high-priced items slowed down slightly compared to last year, but the number of collectors increased,
indicating that the art market was not in a slump. The wide range of Japanese art genres, including antiques, modern art, contemporary art, and
even crafts, which have recently become a hot topic overseas, led by Yayoi Kusama and ukiyo-e, are supporting the Art Fair Tokyo and the Japanese
market.

The next ART FAIR TOKYO to be held in March 2026, the 20th anniversary of ART FAIR TOKYO, is expected to attract even more attention
from overseas.

ART FAIR TOKY O Managing director
Kiichi Kitajima



Exhibitors

Total exhibitors

139

Exhibitor Segments

Figures in parentheses are YOY numbers.

Contemporary art 70 (eg)
Modern art 26 (31)

Antiquities 16 (20

MGEINHE#E [Galeries) 1258, [Galleries L 11470,
TR R EIE 13T

*Five international exhbitors participated in “Galleries” and one in “Galeries L”.
There were 13 new exhibitors.

Average unit

114% (YQY)

Craft 14 (13)
Overseas 6

Others 7

2.62

2.53 2.32
2023 2024 2025
143 exhibitor 156 exhibitor 139 exhibitor
Contemporary art Modern art Antiques Craft

Unit
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Our aim is to correct the excessive number of exhibitors in relation to the venue and the resulting

narrowing of booths and difficulties in securing aisles.

We will look at satellite venues. We will attempt to balance the number of exhibitors with the quality of

the venue.



Visitors

19,363

123% (YOY)

51,023

Total number Uu
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Although the total number of visitors decreased from the previous year, the number of user-based visitors

increased by 23%, and the number of visitors who purchased tickets increased by approximately 30% from
the previous year.

This year, we reviewed our previous approach to the inflow of general visitors and drew a line between
effective and ineffective measures based on a backward calculation from the target value, and relied mainly
on digital marketing methods. In the next fiscal year, we would like to set up measures based on this year's
experience and after examining the cross-fertilization with press relations, etc.
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Main visual

TR R TH S 5 Bl Dl

- B CFIA BN R CER

P - %5%Mﬁﬁ@wm$ﬁ@ﬁu
WizLE L7,

HAICIZZ K DFEEAX —7 —
BEYVBYVINTAT 4 TTHolk
BT MR L MRS E
L g Lz,

TR—NVET—rv—7 v Mk 5HA
HFHETHY o MEOREZZR T -EHE
H;il DT —F 72 THEDAA VT 43 2 TR
DY 4 aTrTlE, T—F 7= THEICIE
YADT — MERDER INE TH, KADHF ik
b b - ORLEME ZME S L CESh 258
Ed% HE2 b DREIE 72 5 2 & ~D A

T—bF72THR A=YV IT4 LK —
b & Hi—

Three children standing in the darkness of a busy downtown area,
which is probably glittering at night.

The main visual motf is a work from the 1970s by Daido Moriyama, a
world-renowned artist whose lyrical and expressionistic sensibility has
led the world of photography.

Unlike in other countries, photography was a common medium in
Japan, where there were many photographic equipment manufacturers
and film makers. In addition, the influence of Western rules was
minimal, and together with the uniquely developed magazine cul eI
unique photographic culture was formed in Japan.

The uniqueness of Japanese art in the global art
hypothesized in the Western-derived yet uniquely d
of photography, which has been used as the main visu
TOKYO since last year. S
This visual is intended to evoke the creativity of children, w
bound by adult common sense or ti frameworks
works of art, and to as a bre

Daido Moriyama “untitled”, early 1970s printed in 2013 s
; ) ART FAIR
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Media Partner
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In collaboration with Nikkei Newspaper, a tabloid was produced and 100,000 copies were distributed around the venue. A
talk program “ART DYNAMICS” was held with ARTnewsJAPAN, and a special tour with Bijutsu Techo.




Partner Hotel
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Partnership with Shiraiya Hotel, one of the best art destinations in Japan.

A pilot project was implemented to coordinate a comprehensive experience for VIPs from overseas and regional areas during their stay, not only at the fair site.
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er Architecture by Sou Fujimowo Photo by Shin ya Kigure



Partn e r b O O th , ?@%Hﬁiﬁ/ﬁ\ﬁ Tokyo Tatemono Co., Ltd.,
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AFT Films

Super Original

Curator
% FKF Qiuyu Jin

Artists

EAFF Kyoko Kasuya
&R AN Takehito Koganezawa
WEREESTH Akino Kondoh
BRIz Tomonosuke Kurachi
i RS K BR Ryotaro Sato

& AR Taro Shinoda

B+ KBB JYU+ Taro

=1L BA Akira Takayama

T4 > b>» - F > Ting-Tong Chang
Prius Missile

=HFFHEE Midori Mitamura
(LA Atsushi Yamamoto

Galleries

KOTARO NUKAGA

CON_

ShugoArts

HE a7 >R 7U—7—Fk nichido contemporary art
MEM

MISA SHIN GALLERY

Mizuma Art Gallery / Yu Harada

Special thanks
CON_
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Future
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ART FAIR TOKYO
March 12 (Thu) to 15 (Sun), 2026.

Thursday, March 12 will be an invitation day.

oun i
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The next ART FAIR TOKYO will be held at the Tokyo International Forum
from March 12 (Thu) to 15 (Sun), 2026.

Exhibitors and related programs will be announced on the ART FAIR TOKYO
website and SNS as soon as the information becomes available.

Please refer to the next page for the application and selection schedule.




Application

Application Application
starts deadline

5H15H (K) 6H30H (H)

Thu. May 15 Mon. June 30
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Exhibitor applications for ART FAIR TOKYO 2026 will be accepted according to the above schedule.

Please refer to this linked page for application details.

The schedule is subject to change depending on circumstances. The schedule, including exhibitor announcements,
will be posted on the ART FAIR TOKYO website and SNS from September onward.

Notification
of results

8H T 4]

Late Aug.

B4 | Inquiry

Art Fair Tokyo Gallery Relations

Email : gallery@artfairtokyo.com
LINE : @215zlvwh(10:00 - 19:00 JST)


https://artfair.tokyo/gallery/applicants/guideline?fair_id=26
https://artfair.tokyo/gallery/applicants/guideline?fair_id=26
https://artfair.tokyo/gallery/applicants/guideline?fair_id=26
https://artfair.tokyo/gallery/applicants/guideline?fair_id=26

Organization
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AR Eiffl (MAHO KUBOTA GALLERY)
JEEH B (F v 7 U — B HZE)

e IEK (MAKI gallery)

2
Organizer %
aTOKYO Co., Ltd. =
:Q<
Managing director = %
Kiichi Kitajima(aTOKYO Co., Ltd.) g E
|

Selection Committee ~ E
Tomio Koyama (TOMIO KOYAMA GALLERY) = E

Kota Imazu (Shunsei Gallery) O)
Minoru Uragami (Uragami Sokyu-do) o
Koji Kuroda (Shibuya Kuroda Toen) E
Maho Kubota(MAHO KUBOTA GALLERY) E

Toshihiko Hirota(Gallery Hirota Fine Art)
Masahiro Maki (MAKI gallery)

Photo by OO



Press Kit

Click here
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Please click on the link above for the press kit.
We recommend using “72 dpi” photos for media outlets and “350 dpi” photos for print media
outlets.
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https://drive.google.com/drive/folders/1ky0jVuqn33MyIAzCNSX5W68Y-Qwv-IPG
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